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Dreams are a powerful force that moves the world. The 
most ambitious projects are born first in the mind and then 
conceived in the heart, because they depend not only on an 
idea, but also on feelings to bring them into reality.

Working towards fulfilling our dreams can be challenging. We 
may experience moments of grief, loneliness, defeat, and even 
failure during the process. However, nothing compares to the 
satisfaction of taking a step closer to those goals. Sometimes, we 
become so focused on the doors that close behind us that we fail 
to see the wonders that unfold before our eyes every day.

That’s why I would like to tell all Colombians who are part 
of this great daily endeavor that is Fundación Finsocial that 
there is a world full of opportunities for those who strive, 
dare, dream big, and never stop believing in their goals. It is 
through this unwavering dedication that we continue to work 
diligently towards achieving them.

The Royal Spanish Academy defines prosperity as “good luck 
or success in what is undertaken, happens, or occurs.” I believe 
that beyond material possessions, prosperity is preceded by an 
attitude towards life, a mindset in which we think abundantly 
and eliminate fears and thoughts of poverty and scarcity.

Today, I want everyone who reads this message to look within 
themselves and appreciate their journey. I’m certain that every 
step, no matter how difficult, has brought us closer to where we 
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are today, and most importantly, has shaped us into who we are.

One of the main missions of our foundation is to bring people 
closer to their talents so that, by harnessing them, they can 
transform their surroundings and improve their quality of life. 
Through art, sports, culture, and music, we seek to bring hope 
and improve the conditions of the nearly 300,000 people we 
have impacted throughout the country in 2022. I am convinced 
that there is a shining light within every one of us, and one of 
our purposes is to discover that brightness by connecting our 
people with their strengths and passions.

Four years ago, we embarked on our journey, working for our 
communities and a more sustainable planet. After starting 
this boundless social purpose, we are certain that the driving 
force behind our continued growth, the construction of a better 
future, and our ability to help more people is love and service: 
the pillars of our operation.

Today, I would like to thank all those who have been with us on 
this journey, those who have provided words of encouragement, 
made efforts, and donated. You have made this great project 
possible from its inception until today.  We move forward with 
our eyes set on the new challenges that lie ahead and with the 
desire to continue being a vehicle through which God works 
miracles in the lives of thousands of Colombians.
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María Claudia García Navarro
CEO Finsocial Foundation
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Fundación Finsocial is a non-profit organization that aims to 
improve the quality of life of children, youth, women heads 
of households, entrepreneurs, public sector teachers and 
pensioners through financial education programs that have a 
positive impact on our society.

Our organization was born in 2019 materializing the dreams of 
more than 1000 employees of Finsocial, our main ally, a Fintech 
company working towards financial inclusion in Colombia 
by providing credit solutions to those who have traditionally 
been excluded from conventional banking. This partnership 
comes together with a shared purpose, the result of the value 
proposition of both organizations: serving others.
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The Finsocial Foundation’s mission is to improve the quality 
of life of children, youth, adolescents, women, entrepreneurs, 
public sector teachers, pensioners and vulnerable communities 
by providing tools in social and financial education (SFE), for 
the comprehensive development of individual and collective 
capacities, as a means to transform society, reduce poverty rates 
and make our country a more equitable place.

By 2026, our goal is to become the leading foundation in Colombia 
developing strategies for Financial Education, Entrepreneurship 
Projects, and Social Sustainability, breaking down barriers of 
inequality and providing our target audience with the opportunity 
to have a better quality of life through entrepreneurship and 
innovation, working hand in hand with important local, national 
and international partners.
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The Finsocial Foundation has adopted the commitments made by 
the United Nations to eradicate poverty, protect the planet and en-
sure prosperity as part of the Sustainable Development Agenda.
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Fundación Finsocial is a non-profit organization that works 
tirelessly to be a vehicle for significant changes in society.  We 
are driven by our passion for service, which motivates us to wake 
up every morning with the desire to transform our environment 
and make an impact on the lives of thousands of Colombian 
families.

Since the start of our operation in 2019, we have focused 
on developing projects of great social value, with a strong 
foundation in art, culture, sports, and education, to improve the 
quality of life of individuals, especially those living in vulnerable 
conditions.

Today, we are proud of our journey, of being an instrument to 
build social fabric and to be able to help realize the dreams 
of nearly 300,000 individuals we reach each year. We want to 
continue bringing hope to every corner of the country and show 
that goals can be achieved when we work for them, replacing 
thoughts of poverty and scarcity with thoughts of prosperity and 
abundance.

We firmly believe that it is possible to bring down the barriers of 
inequality through financial education as a tool for real changes, 
because, by daring to think differently, setting our ventures in 
motion, exerting our efforts to drive our talents and acquiring 
skills to grow, we can make a significant impact on those 
dreamers who learn to believe, to trust themselves and, above 
all, to take action for their projects. In this way, we empower 
those processes that start from within each individual, planting a 
seed that will germinate as a habit that flourishes for life.
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We are certain that by overcoming fears and self-doubt, a world 
of possibilities unfolds for achievement and success. Today, 
after four years of embarking on this important mission, we 
are convinced that we have made a meaningful contribution to 
building our nation, establishing partnerships that allow us to 
bring progress and integral development to the areas where we 
operate.

We would like to thank everyone who makes our operation 
possible: our partner Finsocial, our work team, public and private 
entities that support our work and all the people who open their 
doors to us every day, allowing us to bring love, well-being, and 
continue giving away smiles together.

Thank you infinitely!
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FunFinsocial
Academia

A tool that promotes learning and fi-
nancial education

With the aim of enriching economic knowledge and strengthening 
a business mindset in teachers, pensioners and entrepreneurs, the 
Funfinsocial Academy continued working in 2022 to financially 
educate Colombians to reach inclusion and gain economic free-
dom.

This initiative of the Fundación Finsocial, in partnership with Fin-
social, aims to provide knowledge through tools in management, 
branding, leadership, personal finance, entrepreneurship, nego-
tiation and self-development, among other skills, for participants 
to develop competencies that empower them economically along 
with their families.

This program aligns 
with the following SDGs
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Finance and entrepreneurship:

Personal development and
self-empowerment:

Financial
intelligence
to kickstart
your business

The importance
of personal
branding

Negotiation skills

Entrepreneurship
in social media

Entrepreneurship
and startup creation

Self-love:
communicate
with yourself

Value your
worth

Positive
attitude

Pedagogical
models

The art of
public
speaking

Leadership as
a promoter of
human
development
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Finsocial was our main strategic partner in achieving our goal 
of strengthening the business potential of entrepreneurs, which 
is why we aimed to provide financial education to customers of 
the following lines of credit:

Customer communication channels: 

Mailing.
SMS
Phone calls
Finsocial and Finsocial Foundation social networks and 
communication channels.

Channels through which the training sessions 
were conducted:

E-learning platform: delivered through pre-recorded 
videos organized by modules.
Workshops and talks via live streaming on social networks.
In-person training sessions.
Successful completion of the module was awarded a 
certificate of attendance.
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Your partner in achieving your goals 
and fulfilling your dreams
During 2022, our social and financial education program, Aho-
rra y Siempre, continued to encourage saving habits, entrepre-
neurship and environmental preservation among our children 
and adolescents.

Through this initiative, we sought to encourage the youngest 
children to plant the seed of savings to transform their realities 
and reap the fruits of abundance and prosperity.

This program aligns with 
the following SDGs
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74,6%

Management

of parents and/or caregivers 
attended the workshops

83%
of the human resources 
attended the activities.

60
awareness and training 
sessions (virtual and/or 

in-person) were held

120
workshop sessions with 

education agents

6
 entrepreneurship and 
talent fairs were held

A total of 

We held 98%
of the parents and/or 
caregivers learned about 
managing emotions, 
responsible saving and the 
basics of entrepreneurship

94%
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After implementing this program, we observed an improvement 
in the children and young people’s skills related to planning, 
efficient use of material and non-material resources and setting 
savings goals.

of children apply elements of the pro-
gram in their daily lives, impacting their 
financial education.

of parents and/or caregivers have learned 
from the program aspects such as:

of parents or caregivers emphasize savings 
as a growth mechanism for improving their 
quality of life.

of the Human Resources staff at the CDIs 
apply the knowledge acquired in the 
program in their day-to-day work.

of teachers implement training strategies ba-
sed on the tools provided for the program’s 
development.

Impact

85%
94%

88%
96%
90%

Savings and values.

Resource management, environmental care and 
recycling.

Personal development and projection. 

Entrepreneurship.
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In 2022, the strategy “Entrepreneurship in Your Neighborhood” 
was carried out for the first time. Six fairs were held where 
children and their caregivers learned about recognizing their 
rights and responsibilities, with a focus on environmental care 
and respect for others.

We encourage the planning and development of projects that 
promote entrepreneurial spirit in communities, thus contributing to 
the diversification of their sources of income

Relevance

Entrepreneurship and talent fairs:

95%
of parents and/or caregivers expressed 

that the program allowed them 

to understand that they
are capable of

transforming their reality.

Sustainability

of caregivers said that they 
followed the learned 
strategies for contributing to 
environmental sustainability.100%

90%
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The following activities were carried out 
during the entrepreneurship and talent 
fairs:

Visit from our program character, Monedita.

Puppet show about the concept of the day: savings and en-
trepreneurship.

Making organic products.

Display of social and financial ventures of the beneficiary 
parents.
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A project to promote the entrepreneurial 
and personal development of women.
Tu Tienda en Casa is a program promoted by the Finsotienda 
credit line that was created to promote entrepreneurship among 
women and provide them with productive tools that give them 
everything they need to have a profitable and prosperous busi-
ness that improves their quality of life.

This program aligns with 
the following SDGs
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Tu Tienda en Casa and Punto Rojo

During 2022, we focused on providing our entrepreneurs with 
powerful tools for growth and empowerment, enabling them to 
thrive in the different aspects of their lives.
 
For this reason, we supported the work of more than 280 entre-
preneurs in the Tu Tienda en Casa and Punto Rojo programs, 
through a training process covering topics such as self-streng-
thening, merchandising, financial education, social media, lea-
dership and business development. 
 
With this project, we seek to deliver transformative tools that 
contribute to improving the quality of life of entrepreneurs and 
their families, who have worked hard and with great dedication 
to achieve their goals.

FINSOEDUCA

An award created to celebrate the perseverance of the mi-
croentrepreneurs who successfully completed the workshops. 
It recognizes their commitment throughout the process.
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Personal and business
development:

Financial education:

Dream
map

Business
values

Leadership
skills

The importance
of budgeting

Concepts of
income and
expenses

Types of
savings

From scarcity
to abundance

Marketing and sales:
Consumer
behavior

Promotion,
advertising and
added value

Merchandising

Content creation
for social networks

During the project,
we held  

for
workshops

seeking to strengthen their business skills, 
focusing on the following topics:

15
287

entrepreneurs
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Donating is an act of love and solidarity
Safe blood is crucial for protecting health and saving lives. 
Therefore, in 2022, we continued to invest in initiatives like 
Hermanos de Sangre that aim to counteract the shortage in 
blood banks, which is one of the most critical aspects of medi-
cal and surgical interventions.

This program aligns with 
the following SDGs
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During 2022, 

2.756
people

made voluntary
contributions 

to the donation
campaigns
with a

total investment of 

$110.240.000
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Safe Back to School Partnership
In partnership with the Organization of Ibero-American States 
for Education, Science, and Culture (OEI) and the Government 
of Atlantico, we supported the return to school of more than 200 
educational institutions to promote learning and development 
of students in the department.

This program aligns with 
the following SDGs
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Under Cooperation Agreement No. 202101441, we were cho-
sen as strategic partners to carry out facility improvements, 
cleaning processes, disinfection, supply, and delivery of equi-
pment, materials, safety items in various public educational 
institutions.

We made repairs in twenty institutions in Galapa, Luruaco, Po-
nedera, Puerto Colombia, Repelón, Sabanalarga, Santa Vero-
nica, and Santo Tomas.

To ensure the proper return to school for students, teachers, 
and staff, we worked in coordination to control and prevent the 
spread of COVID-19 and other diseases in schools throughout 
the department.
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Facility repairs: 

Electrical
wiring

Installation
and repair
of windows

Maintenance
of the electrical
system

Inspection and
maintenance of
Modular Domestic
Wastewater Treatment
Plants (PTARD)

Maintenance of
pumps and
cleaning of
elevated tank
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We conducted 211 disinfection and surfa-
ce cleaning visits (floors, walls, furniture, 
and fixtures) in over 200 institutions.

Project Execution:

Start Date: February 11, 2022
End Date: June 30, 2022

To reinforce each of the biosecurity protocols 
in educational institutions, we provided the 
following supplies:

Scope:

$2.187.070.741

208
Educational Institutions
in the department of
Atlantico

Investments of 

Handwash
stations 

200
UNITS 422

Liquid
Soap

GAL

Gel
 Antibacterial

LTS
422

Face
Mask

UNITS
1.400.000
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This program aligns with 
the following SDGs

At Finsocial Foundation, we are committed to creating ideal 
spaces for human development and improving quality of life. 
That is why we have created our Libérate program to provide 
integral development tools for individuals deprived of their 
freedom through self-sustainable productive projects.

Libérate is a project that we developed together with the 
Government of Atlantico to promote healthy coexistence and 
the prevention of violence inside prisons. We operated this 
project and partnered with the CLEO Corporation, a French 
NGO based in Colombia, which has extensive experience in 
reintegration, violence prevention and victim assistance.

A program aimed at reintegrating 
incarcerated individuals into society.
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million
invested.

people deprived of their
liberty (PDL).
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Groups of beneficiaries for each 
correctional facility and total 
number of participants in each 
location.
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Corporate Social Responsibility is the best way for companies 
to contribute to the strengthening of a fair and egalitarian 
society and to the sustainability of the planet and the 
environment.

We have adopted the institutional commitment to be a 
supportive force in executing nationally significant projects that 
improve the quality of life for Colombians. Therefore, our project, 
Companies with a Social Purpose, supports companies’ 
commitment to people, the environment, and the construction 
of a better planet. 

This project seeks to create strategic partnerships that 
contribute to sustainable development to positively impact 
communities, offering services to NGOs and private sector 
companies, providing support to help organizations transform 
their territories, while adapting to ever-changing environments.

To impact territories and communities.

This program aligns with
the following SDGs
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Social marketing and 
communications strategy with
a reputational focus.

Develop impact policies in each
of the organization’s areas.

We managed to increase leadership skills within work teams, improve processes to strengthen 
the business model of organizations and drive digital innovation.

Sostenibilidad.Innovation Sostenibilidad.Sustainability AdaptabilitySocial impact
and environment
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At Fundación Finsocial, we understand that there are people in 
our country who are willing to serve as volunteers, dedicating 
their knowledge, time, and effort to the well-being of vulnerable 
communities.

Our Voluntástico program transforms the lives of underprivileged 
people through cooperation and solidarity. With this action plan, 
which relies primarily on a network of volunteers, we demonstrate 
once again that every action is a step towards building a more 
equitable and favorable world for all.

We promote cooperation and solidarity among early childhood, 
youth, women, entrepreneurs, public sector teachers, 
pensioners, victims of the armed conflict, people deprived of 
their freedom, displaced persons, ethnic minorities and migrants, 
collectively contributing to the needs and goals of society. Our 
focus is on sustainable development, the care and well-being of 
our planet, and its inhabitants. 
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More than a superheroes

We are
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El Fondo
de la Gente
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One of the main objectives of Fundación Finsocial is to work 
towards financially educating Colombians so that they can 
enhance their business ventures. That is why one of our flagship 
projects in 2022 consisted of providing technical and 
administrative skills to help entrepreneurs in Atlantico to 
strengthen their businesses and achieve economic 
empowerment.
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Through the project called “El Fondo de la Gente” (The People’s 
Fund), implemented in collaboration with the Government of 
Atlantico, thousands of people in vulnerable conditions were 
able to formalize their businesses, learning practical tools and 
acquiring social skills that allowed them to strengthen their 
abilities to move their businesses forward.

This project, which aimed to support small traders in generating 
their own resources while creating sustainable ventures, was 
based on one of the key pillars of the Fundación Finsocial: 
working for the financial inclusion of the department’s 
communities.

During 2022, The People’s Fund focused on working with 
productive units and strengthening financial education 
capacities. This included activities such as budgeting, learning 
to save, calculating product costs and profitability, among others. 
The project aimed to raise awareness about the importance of 
formality in building the social and economic fabric of the 
department.

The program implements the granting of reimbursable economic 
incentives under a collaborative economy model, promoting the 
strengthening of social and associative networks called 
prosperity circles.

This program aligns with
the following SDGs
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Financial education

Accounting

Marketing

Digital marketing

Social media

Photography

Management

Costs

Personal expenses

Barranquilla

Soledad

Malambo

Galapa

Puerto Colombia

Trainings held. 

Entreperneurs.

Facilitators.

Topics covered
in the workshops:
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98,75%1,25%

Recovered
portfolio

Bad debt
portfolio

Women
3.938

Men
562

Total 4.500
BREAKDOWN BY

GENDER

NUMBER

15

$225.000.000 

PROMOTION OF ENTREPRENEURS

N° of fairs and festivals organized

Value of sales at fairs and festivals
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FunFinsocial
and FunProcaps
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“Nurturing dreams”
for early childhood

In 2022, Fundación Finsocial and Fundación Procaps joined 
forces with a common purpose: to work for the growth and 
healthy development of early childhood. Through a donation 
from our foundation, we were able to finance the “Alimentando 
Sueños” program, an initiative carried out in Barranquilla with 
the aim of working for the most vulnerable communities. 

This program aligns with
the following SDGs
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Distribution of solidarity baskets

Deworming and vitamin A
supplements, among others

Nutritional screening

For the development of the activities, we built spaces  
for nutritional support with the help of experts,  
which included:

Key
facts
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