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Words from

our CEO

Dreams are a powerful force that moves the world. The
most ambitious projects are born first in the mind and then
conceived in the heart, because they depend not only on an
idea, but also on feelings to bring them into reality.

Working towards fulfilling our dreams can be challenging. We
may experience moments of grief, loneliness, defeat, and even
failure during the process. However, nothing compares to the
satisfaction of taking a step closer to those goals. Sometimes, we
become so focused on the doors that close behind us that we fail
to see the wonders that unfold before our eyes every day.

That’'s why | would like to tell all Colombians who are part
of this great daily endeavor that is Fundacién Finsocial that
there is a world full of opportunities for those who strive,
dare, dream big, and never stop believing in their goals. It is
through this unwavering dedication that we continue to work
diligently towards achieving them.

The Royal Spanish Academy defines prosperity as “good luck
or success in what is undertaken, happens, or occurs.” | believe
that beyond material possessions, prosperity is preceded by an
attitude towards life, a mindset in which we think abundantly
and eliminate fears and thoughts of poverty and scarcity.

Today, | want everyone who reads this message to look within
themselves and appreciate their journey. I'm certain that every
step, no matter how difficult, has brought us closer to where we
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are today, and most importantly, has shaped us into who we are.

One of the main missions of our foundation is to bring people
closer to their talents so that, by harnessing them, they can
transform their surroundings and improve their quality of life.
Through art, sports, culture, and music, we seek to bring hope
and improve the conditions of the nearly 300,000 people we
have impacted throughout the country in 2022. | am convinced
that there is a shining light within every one of us, and one of
our purposes is to discover that brightness by connecting our
people with their strengths and passions.

Four years ago, we embarked on our journey, working for our
communities and a more sustainable planet. After starting
this boundless social purpose, we are certain that the driving
force behind our continued growth, the construction of a better
future, and our ability to help more people is love and service:
the pillars of our operation.

Today, | would like to thank all those who have been with us on
this journey, those who have provided words of encouragement,
made efforts, and donated. You have made this great project
possible from its inception until today. We move forward with
our eyes set on the new challenges that lie ahead and with the
desire to continue being a vehicle through which God works
miracles in the lives of thousands of Colombians.

Maria Claudia Garcia Navarro
CEO Finsocial Foundation
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Who

we are

Fundacion Finsocial is a non-profit organization that aims to
improve the quality of life of children, youth, women heads
of households, entrepreneurs, public sector teachers and
pensioners through financial education programs that have a
positive impact on our society.

Our organization was born in 2019 materializing the dreams of
more than 1000 employees of Finsocial, our main ally, a Fintech
company working towards financial inclusion in Colombia
by providing credit solutions to those who have traditionally
been excluded from conventional banking. This partnership
comes together with a shared purpose, the result of the value
proposition of both organizations: serving others.



The Finsocial Foundation’s mission is to improve the quality
of life of children, youth, adolescents, women, entrepreneurs,
public sector teachers, pensioners and vulnerable communities
by providing tools in social and financial education (SFE), for
the comprehensive development of individual and collective
capacities, as a means to transform society, reduce poverty rates
and make our country a more equitable place.

Vision

By 2026, our goalis to become the leading foundation in Colombia
developing strategies for Financial Education, Entrepreneurship
Projects, and Social Sustainability, breaking down barriers of
inequality and providing our target audience with the opportunity
to have a better quality of life through entrepreneurship and
innovation, working hand in hand with important local, national
and international partners.
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SUSTAINABLE
DEVELOPMENT

G::ALS

The Finsocial Foundation has adopted the commitments made by
the United Nations to eradicate poverty, protect the planet and en-
sure prosperity as part of the Sustainable Development Agenda.

GOOD HEALTH
AND WELL-BEING

4 QUALITY
EDUCATION

GENDER
EQUALITY

DECENT WORK
AND ECONOMIC
GROWTH

1 REDUCED
INEQUALITIES

SUSTAINABLE

CITIES AND
COMMUNITIES

1

CLIMATE
ACTION

1

NO
POVERTY

PARTNERSHIPS
FOR THE GOALS




CORPORATE

GOVERNANCE

A&4

Board of Founders

Maria Claudia Garcia Navarro
Raul Santiago Botero Jaramillo

Board of Trustees

Maria Claudia Garcia Navarro
Raul Santiago Botero Jaramillo
Juan Manuel Puerto
Yamid Ahmad Serna
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.W h ot
drives us

Fundacion Finsocial is a non-profit organization that works
tirelessly to be a vehicle for significant changes in society. We
are driven by our passion for service, which motivates us to wake
up every morning with the desire to transform our environment
and make an impact on the lives of thousands of Colombian
families.

Since the start of our operation in 2019, we have focused
on developing projects of great social value, with a strong
foundation in art, culture, sports, and education, to improve the
quality of life of individuals, especially those living in vulnerable
conditions.

Today, we are proud of our journey, of being an instrument to
build social fabric and to be able to help realize the dreams
of nearly 300,000 individuals we reach each year. We want to
continue bringing hope to every corner of the country and show
that goals can be achieved when we work for them, replacing
thoughts of poverty and scarcity with thoughts of prosperity and
abundance.

We firmly believe that it is possible to bring down the barriers of
inequality through financial education as a tool for real changes,
because, by daring to think differently, setting our ventures in
motion, exerting our efforts to drive our talents and acquiring
skills to grow, we can make a significant impact on those
dreamers who learn to believe, to trust themselves and, above
all, to take action for their projects. In this way, we empower
those processes that start from within each individual, planting a
seed that will germinate as a habit that flourishes for life.



We are certain that by overcoming fears and self-doubt, a world
of possibilities unfolds for achievement and success. Today,
after four years of embarking on this important mission, we
are convinced that we have made a meaningful contribution to
building our nation, establishing partnerships that allow us to
bring progress and integral development to the areas where we
operate.

We would like to thank everyone who makes our operation
possible: our partner Finsocial, our work team, public and private
entities that support our work and all the people who open their
doors to us every day, allowing us to bring love, well-being, and
continue giving away smiles together.

Thank you infinitely!

@ Wehelp

realize
the dreams

of nearly

300,000 individuals
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Our

partners
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The Foundation

Key figures

&

192.611 97.064

.Departments Beneficiaries in Beneficiaries of
in the country financial education humanitarian support
in Colombia

Total households benefited:
% 289.675
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Humanitarian support Women

$47.983.196 $53.378.396
Nutrition People deprived of their liberty
$394.016.630 $800.000.000
Culture
$119.879.904 Sports
$1.191.930.750
Elderly
$35.637.079 Education
$6.289.201.195
Health
$326.768.900 Management
reporfresults
Children v
$1.120.454.795 2022 -1}
e
Vertures Beneficiaries
$3.335.969.685 2 89 675
o

Environment
$762.076 )

Total investment

$13.715.982.606
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This program aligns
with the following SDGs

QUALITY
EDUCATION

/\/ 8 DECENT WORK AND
T ECONOMIC GROWTH

A
— REDUCED
4 =14 10 INEQUALITIES

1 PARTNERSHIPS
FOR THE GOALS

) FunFinsocial
Academia

A tool that promotes learning and fi-
nancial education

With the aim of enriching economic knowledge and strengthening
a business mindset in teachers, pensioners and entrepreneurs, the
Funfinsocial Academy continued working in 2022 to financially
educate Colombians to reach inclusion and gain economic free-
dom.

This initiative of the Fundacién Finsocial, in partnership with Fin-
social, aims to provide knowledge through tools in management,
branding, leadership, personal finance, entrepreneurship, nego-
tiation and self-development, among other skills, for participants
to develop competencies that empower them economically along
with their families.

23
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Finance and entrepreneurship:

Financial

-'($>‘- intelligence # [&l Entrepreneur;hip

to kickstart S in social media
your business

Personal . .
and family @ Negotiation skills

finances

O

The importance  .[#]. Entrepreneurship
ot of personal 7 and startup creation

branding

Personal development and
self-empowerment:

Self-love: The art of
communicate o public
with yourself speaking
() .
Value your = ~@'~ Pedagogical
courses R modet

& Leadership as
Positive »7Y a promoter of
attitude human

development

in the
following
areas

G X 5B



Finsocial was our main strategic partner in achieving our goal
of strengthening the business potential of entrepreneurs, which
is why we aimed to provide financial education to customers of
the following lines of credit:

Customer communication channels:

e Mailing.

e SMS

e Phone calls

* Finsocial and Finsocial Foundation social networks and
communication channels.

Channels through which the training sessions
were conducted:

e E-learning platform: delivered through pre-recorded
videos organized by modules.

e Workshops and talks via live streaming on social networks.
In-person training sessions.

e Successful completion of the module was awarded a
certificate of attendance.

|e120OSUljUNY BlWAPEDY | |jeId0SuUl4 uoldEpPUNS
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Aherro
y Siempre

—= ALCALDIA DE =

BARRANQUILLA

Your partner in achieving your goals
and fulfilling your dreams

During 2022, our social and financial education program, Aho-
rra y Siempre, continued to encourage saving habits, entrepre-
neurship and environmental preservation among our children
and adolescents.

Through this initiative, we sought to encourage the youngest
children to plant the seed of savings to transform their realities
and reap the fruits of abundance and prosperity.

This program aligns with
the following SDGs

M ﬂ\q\w POVERTY

QUALITY
EDUCATION

SUSTAINABLE CITIES
ﬁaéﬁ 11 doconmnmes

1 CLIMATE
ACTION
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Investment

$750

million

Children

of the Early Childhood program in the city of Barranquilla in the
Child Development Centers (CDI).

Human Resources Professuonols

from the selected Child Development Centers (CDI)

Parents and caregivers

of children benefiting from the Early Childhood program in the
city of Barranquilla.



Key

indicators

74,6%

of parents and/or caregivers
attended the workshops

A

3%

of the human resources
attended the activities.

A total of

60

awareness and training

sessions (virtual and/or
in-person) were held

We held

120

workshop sessions with
education agents

6

entrepreneurship and
talent fairs were held

Effectiveness and efficiency

8%

of the parents and/or
caregivers learned about
managing emotions,
responsible saving and the
basics of entrepreneurship

4%

of the attendees felt satisfied
with the activities carried out

21dwals A eiioyy | JelIdOosSul4 uoldepung
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Impact \ o
After implementing this program, we observed an improvement
in the children and young people’s skills related to planning, o

efficient use of material and non-material resources and setting

savings goals. of parents or caregivers emphasize savings
as a growth mechanism for improving their
quality of life.

% 85% = 9@

of children apply elements of the pro-

gram in their daily lives, impacting their

financial education. of teachers implement training strategies ba-
sed on the tools provided for the program’s
development.

i 94% 2 90%

of parents and/or caregivers have learned
from the program aspects such as:
of the Human Resources staff at the CDls
apply the knowledge acquired in the
rogram in their day-to-day work.
Savings and values. prog 4 y

Resource management, environmental care and
recycling.

Personal development and projection.

Entrepreneurship.

X PO €2+ (P



Relevance

Sy

of parents and/or caregivers expressed
that the program allowed them

to understand that they
are capable of
transforming their reality.

Sustainability

of caregivers said that they
followed the learned
strategies for contributing to
environmental sustainability.

of the education agents
confirmed that they put the
recreational activities into
practice in their daily work
performance.

Entrepreneurship and talent fairs:

In 2022, the strategy “Entrepreneurship in Your Neighborhood”
was carried out for the first time. Six fairs were held where
children and their caregivers learned about recognizing their
rights and responsibilities, with a focus on environmental care
and respect for others.

We encourage the planning and development of projects that
promote entrepreneurial spirit in communities, thus contributing to
the diversification of their sources of income

sidwals A elioyy | |je120SUl4 UolIdepUNS
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The following activities were carried out
during the entrepreneurship and talent
fairs:

Visit from our program character, Monedita.

Puppet show about the concept of the day: savings and en-
trepreneurship.

Making organic products.

Display of social and financial ventures of the beneficiary
parents.
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This program aligns with
the following SDGs

M *’[‘w POVERTY

(¢4 ZERO
' HUNGER

GENDER
EQUALITY

DECENT WORK AND

‘I' ECONOMIC GROWTH
A
— REDUCED
4 - b 10 INEQUALITIES

1 PARTNERSHIPS
FOR THE GOALS

T
Tler"l'da
enCasa

A project to promote the entrepreneurial
and personal development of women.

Tu Tienda en Casa is a program promoted by the Finsotienda
credit line that was created to promote entrepreneurship among
women and provide them with productive tools that give them
everything they need to have a profitable and prosperous busi-
ness that improves their quality of life.



Taking into account the following approaches:
) (o)
IL /,g

In
< 2 0 2 2 Effective debt collection

\ Wt/

- atotal of :'(313:
7" \

Empowerment of women shopkeepers

women

)

Shopkeepers Community building
were trained for m .
‘s ere are curren
their mfegral 111 loans and 61 stou):es

development... are active



Tu Tienda en Casa and Punto Rojo

During 2022, we focused on providing our entrepreneurs with
powerful tools for growth and empowerment, enabling them to
thrive in the different aspects of their lives.

For this reason, we supported the work of more than 280 entre-
preneurs in the Tu Tienda en Casa and Punto Rojo programs,
through a training process covering topics such as self-streng-
thening, merchandising, financial education, social media, lea-
dership and business development.

With this project, we seek to deliver transformative tools that
contribute to improving the quality of life of entrepreneurs and
their families, who have worked hard and with great dedication
to achieve their goals.

FINSOEDUCA

An award created to celebrate the perseverance of the mi-
croentrepreneurs who successfully completed the workshops.
It recognizes their commitment throughout the process.

ese) uUs epuall NI | Je1oosul4 uoidoepuNn4g
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Fundacién Finsocial

Tu Tienda en Casa

42



During the project,
we held

15

(2
afa

workshops

"287

seeking to strengthen their business skills,

focusing on the following topics:

Personal and business
development:

LA A N
+

XO7Z" Dream ’/¢ Leadership
NPy map skills

Business
W{:‘g values

Financial education:

Introduction /@’\ Tvpes of
to financial m P
! savings

education

The importance g Household
of budgeting finances

_ Concepts of g os )
= income and f{5)e From scarcity
0= expenses | Iﬁ to abundance
]
Marketing and sales:
Creating social
Consumer networks and
behavior &) optimizing professional
profiles
a .
E®’p :;323;?:’ and 75| Content creation
!‘1{)! © 9 # for social networks
added value °

|@| Merchandising
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This program aligns with
the following SDGs

GOOD HEALTH
AND WELL-BEING

4

6‘6

HErmAnosS
De sAnGre

Donating is an act of love and solidarity

Safe blood is crucial for protecting health and saving lives.
Therefore, in 2022, we continued to invest in initiatives like
Hermanos de Sangre that aim to counteract the shortage in
blood banks, which is one of the most critical aspects of medi-
cal and surgical interventions.
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Donation
Campaign
143

donors
$5.720.000
Donation
Campaign
2 281

donors

Investment

$11.240.000

Donation
Campaign
2 190

donors

Investment

$7.600.000

Donation
Campaign
197

donors

.000

Investment

$7.880

Donation
Campaign

165

donors

$6.600.000

Donation
Campaign

257

donors

Investment

$10.280.000

Donation
Campaign

248

donors

Investment

$9.920.000

Donation
Campaign

107

donors

Investment

$4.280.000

Donation
Campaign
219

donors

$8.760.000

Donation
Campaign
228

donors
$9.120.000
Donaﬁqn
Campaign
313

donors
$12.520.000
Donation
Campaign

408

donors

Investment

$16.320.000



During 2022,

2 756

veople

made voluntary

contributions

to the dona’non
campaigns
with a

total investment of

$110.240.000
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This program aligns with
the following SDGs

gl 4

&R 17 o

QUALITY
EDUCATION

PARTNERSHIPS
FOR THE GOALS

s
I GOBERI"IACI(')N DEL

ATLANTICO

Safe Back to School Partnership

In partnership with the Organization of Ibero-American States
for Education, Science, and Culture (OEIl) and the Government
of Atlantico, we supported the return to school of more than 200
educational institutions to promote learning and development
of students in the department.
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Qur

contribution:

Under Cooperation Agreement No. 202101441, we were cho-
sen as strategic partners to carry out facility improvements,
cleaning processes, disinfection, supply, and delivery of equi-
pment, materials, safety items in various public educational

institutions.

We made repairs in twenty institutions in Galapa, Luruaco, Po-
nedera, Puerto Colombia, Repeldn, Sabanalarga, Santa Vero-

nica, and Santo Tomas.

Facility repairs:

Installation
and repair
of windows

Inspection and
maintenance of
Modular Domestic
Wastewater Treatment
Plants (PTARD)

Electrical .
wiring @

ol T o

Maintenance
of the electrical
system

Maintenance of
pumps and
cleaning of
elevated tanks

To ensure the proper return to school for students, teachers,
and staff, we worked in coordination to control and prevent the
spread of COVID-19 and other diseases in schools throughout
the department.



D
o
Figures:
9 -
To reinforce each of the biosecurity protocols

n , in educational institutions, we provided the
We conducted 211 disinfection and surfa- 3 .
ce cleaning visits (floors, walls, furniture, following supplies:

and fixtures) in over 200 institutions.
Handwash Li uid O
stations quido

5200 &S
<mm  [o)222

Start Date: February 11, 2022 Anti {xcek
End Date: June 30, 2022 = baclerial as

Scope: = Cel (!:1)
@2 1.4%)00

Project Execution:

Educational Institutions
in the department of
Atlantico

Investments of

$2.187.070.741
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This program aligns with
the following SDGs

QUALITY

EDUCATION
/\/‘ DECENT WORK

AND ECONOMIC

GOBERI"IACI()N DEL GROWTH

APRENDE’: CONOCE. CREA.

LIBERAT{

ATLANTICO
A program aimed at reintegrating -
incarcerated individuals into society. =) REDUCED
10 INEQUALITIES

At Finsocial Foundation, we are committed to creating ideal
spaces for human development and improving quality of life.
That is why we have created our Libérate program to provide
integral development tools for individuals deprived of their
freedom through self-sustainable productive projects. 1 PARTNERSHIPS
FOR THE GOALS
Libérate is a project that we developed together with the
Government of Atlantico to promote healthy coexistence and
the prevention of violence inside prisons. We operated this
project and partnered with the CLEO Corporation, a French

NGO based in Colombia, which has extensive experience in
reintegration, violence prevention and victim assistance.
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 Beneficiaries

$eool

million

invested.




Promote spaces
for healthy
coexistence

and violence
prevention inside
correctional
facilities in the
department of
Atlantico, through
the promotion of
prioritized
productive
programs.

Strengthen healthy
coexistence as a
fundamental
element of new
opportunities in
society.

Encourage good
treatment and
tolerance among
inmates in
correctional facilities
through activities,
intervention, and
psychosocial
support.

Promote the
prioritized
productive
programs to
improve
production
techniques,
increase quality
and sales.

The closing activity
was held in person,
and a business
showcase took
place.

Unit of
Measurement

Workshops on
healthy coexistence,
tolerance, respect,
assertive
communication and
good treatment.

Workshops

Recreational
activities, such as
rumba therapy and
board game.
championships.

Activities

Productive
programs were
promoted to
improve production
techniques,
product quality and
marketing. These
meetings are
taught by
specialized
professionals and
each activity will
include materials,
products, inputs
and raw materials.

Activities

Closing activity,
presentation of
projects and
awards
ceremony.

Closing activity.

24

24

Compliance

100%

100%

100%

100%

210194917 | |RIDOSUI4 UOIdEPUNS
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Distribution of
articipants
% pr‘s"”'?cslc:ilil‘y

ai | jersos

ERL-PE)

Medium Security Penitentiary Justice and Peace Medium Security
EPMSC (El Bosque). Prison of Barranquilla
CMSBA JYP (La Modelo).

300PDL 100 PDL
o s

A total of 400 PDL participated divided into 20 groups.
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106 PDL

Groups of beneficiaries for each 36,5Y. l/ El Bosque
. . » o
correctional facility and total

number of participants in each

er rs 103 PDL
location. 40 PDL ﬂﬂ‘ed El Bosque
La Modelo '\% \
3%
=\ E3
-4
4PDL @

osque 29 PDL
i Bosg | 2 400 PDL La Modelo

V) El Bosque La Modelo
\OA 300PDL 100 PDL

g Ry
6 PDL ¢/ 77PDL
La Modelo 4‘ - 60 ~—— EIBosque

Dlstrlbutlon o f 25PD|_) 25,5%

articipants =
py age groups

o
o
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Our workshops

Workshop 1: Self-Confidence

This course focuses on self-introspection, allowing
everyone to explore and identify their abilities, talents, and
valuable tools for their daily lives to enhance coexistence.

Workshop 3: Assertive Communication

We encouraged the approach to difficult situations that
impact the well-being and emotional state of the participants,
aiming to strengthen effective communication.

Workshop 2: Stress Management

We created a space for reflection where each
participant recognizes their own emotions in
different situations and learns to react assertively.

Workshop 4: Conflict Resolution

We encourage the development and enhancement
of social skills through joint strategies that foster
creativity for conflict transformation.



Workshop 5: Working on the Past to

Live Be’r’rer Learnlng ond Letting Go.

We invited each participant to reflect and recognize
their personal resources while fostering essential
aspects of resilience, focusing on the present and
learning to live with the past.

Workshop 7: Value of
Respect for Others and Myself.

“Setting boundaries for the emotional well-being of
each individual” We help illustrate concrete behaviors
through conceptual examples of patience and tolerance
to encourage changes in perspectives, create more unity
and improve coexistence.

Workshop 6: Learning to Forgive

We provided tools to contemplate self-forgiveness
and forgiving others, aiming to improve attitudes,
skills, empathy, respect, self-esteem, and
assertiveness.

Workshop 8: Tolerance towards
differences and others.

Accepting and acknowledging diversity among
individuals deprived of liberty.

21219917 | je1oosul4 ugloepUNy
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Workshop 9: Striving for balance

We support the development of social skills such as
empathy and assertiveness, which are key tools for
regulating emotions.

Workshop 11: Responsibility and integrity

We encourage conscious decision-making
and assuming the collateral effects.

Workshop 10: Hygiene

and self-care habits

We promote well-being, health, and disease prevention.
We teach a practical guide of hygiene habits, both in
personal life and within their family environment.

Workshop 12: Culture of Legality,
unders’randlng and following rules

We create spaces for reflection where each participant
recognizes the importance of following rules and learns
about the terms of culture and legality.



Productive
courses

350

300

300

255

250

200

100

150

100

60

- ® @

Bakery Crafts Farm Total

50

0

@ El Bosque ) Modelo
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To impact territories and communities.

Corporate Social Responsibility is the best way for companies
to contribute to the strengthening of a fair and egalitarian
society and to the sustainability of the planet and the
environment.

We have adopted the institutional commitment to be a
supportive force in executing nationally significant projects that
improve the quality of life for Colombians. Therefore, our project,
Companies with a Social Purpose, supports companies’
commitment to people, the environment, and the construction
of a better planet.

This project seeks to create strategic partnerships that
contribute to sustainable development to positively impact
communities, offering services to NGOs and private sector
companies, providing support to help organizations transform
their territories, while adapting to ever-changing environments.

This program aligns with
the following SDGs

1

A [r—
n =2

1

D 1

SUSTAINABLE
CITIES AND
COMMUNITIES

PARTNERSHIPS
FOR THE GOALS

CLIMATE
ACTION
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Inthatives:

Define sustainability Social marketing and
management priorities for each i communications strategy with
of company. a reputational focus.

Develop impact policies in each Define sustainability management
of the organization’s areas. f priorities for each of company.

Development and implementation of

programs on:

@)

Innovation Sustainability ansdogrfi\l/iirnc;rl?r?%nt Adaptability

e We managed to increase leadership skills within work teams, improve processes to strengthen
the business model of organizations and drive digital innovation.

]E120S Ul4 un uod sesaldw3y | |RIDOSUlI4 UOIdDEPUNS
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Fundacién Finsocial

Empresas con un Fin Social
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More than a superheroes

We are
Vol ntasticos

At Fundacién Finsocial, we understand that there are people in
our country who are willing to serve as volunteers, dedicating
their knowledge, time, and effort to the well-being of vulnerable
communities.

Our Voluntastico program transforms the lives of underprivileged
people through cooperation and solidarity. With this action plan,
whichrelies primarily on a network of volunteers, we demonstrate
once again that every action is a step towards building a more
equitable and favorable world for all.

We promote cooperation and solidarity among early childhood,
youth, women, entrepreneurs, public sector teachers,
pensioners, victims of the armed conflict, people deprived of
their freedom, displaced persons, ethnic minorities and migrants,
collectively contributing to the needs and goals of society. Our
focus is on sustainable development, the care and well-being of
our planet, and its inhabitants.

yle120g Ul4 un uod sesatdwgy | Je1oosul4 uoioepuUN4
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Fondo de
la Gente

R —=>
R GOBERNACION DEL
ATLANTICO

A strategy to boost
entrepreneurship in Atlantico

One of the main objectives of Fundacién Finsocial is to work
towards financially educating Colombians so that they can
enhance their business ventures. That is why one of our flagship
projects in 2022 consisted of providing technical and
administrative skills to help entrepreneurs in Atlantico to
strengthen their businesses and achieve economic
empowerment.



This program aligns with
the following SDGs

4 QUALITY
EDUCATION

DECENT WORK
AND ECONOMIC
GROWTH

REDUCED
INEQUALITIES

PARTNERSHIPS
FOR THE GOALS

Through the project called “El Fondo de la Gente” (The People’s
Fund), implemented in collaboration with the Government of
Atlantico, thousands of people in vulnerable conditions were
able to formalize their businesses, learning practical tools and
acquiring social skills that allowed them to strengthen their
abilities to move their businesses forward.

This project, which aimed to support small traders in generating
their own resources while creating sustainable ventures, was
based on one of the key pillars of the Fundacién Finsocial:
working for the financial inclusion of the department’s
communities.

During 2022, The People’s Fund focused on working with
productive units and strengthening financial education
capacities. This included activities such as budgeting, learning
to save, calculating product costs and profitability, among others.
The project aimed to raise awareness about the importance of
formality in building the social and economic fabric of the
department.

The program implements the granting of reimbursable economic
incentives under a collaborative economy model, promoting the
strengthening of social and associative networks called
prosperity circles.
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Trainings held.

Q¢
4.500k

Entreperneurs.

321"

Facilitators.

Beneficiary
areas:

Barranquilla Municipal
Mayor’s Office

Barranquilla

Soledad

Topics covered
in the workshops:

Financial education
Accounting
Marketing

Digital marketing
Social media
Photography
Management
Costs

Personal expenses

Malambo
Galapa

Puerto Colombia



Totalf I N

investment —

$7.142.857.143

Investment in reimbursable
economic incentives:

$1.800

billion pesos

events and
Loan recovery rate: )
1007 225
o m
of total loans. m 'séﬁgs'f’es“

Duration: 10 months

1 trade fair
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POPULATION IMPACT INDICATORS

ACTIVITIES GOALS ACHIEVED

1 5 .1 3 2 Reach 14.610 registered

Population

reached
Informed 8.536
. Program Goal 4.500 Beneficiaries
35%

° : 1.800.0000
Impacted 343 Disbursements ﬁcentives placed
population [\[o} ofgroups

formed
Delinquent Portfolio 0%
4 ° 5 o o Government Reimbursement 100% of resources

No. total
beneficiaries

Tra n ' ng No. of in-person training workshops 1 3 .72 0

In Financial
Ed uca‘l‘lon No. of virtual workshops 2 .744
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BREAKDOWN BY ‘-8 '2

GENDER w 4.500

Recovered

Bad debt
o portfolio

o portfolio

1,25% 98,75%

PROMOTION OF ENTREPRENEURS m
15

N° of fairs and festivals organized

Value of sales at fairs and festivals $225.000.000



GEOGRAPHICAL 2 & & &

DISTRIBUTION m

Beneficiaries

Puerto Colombia .
Barranquilla

o ""’ Y -
Galapa Soledad
N

‘Malambo
ogd
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Y
ALIMENTANDO

SUENOS PROCAPS

“Nurturing dreams”
for early childhood

In 2022, Fundacién Finsocial and Fundacién Procaps joined
forces with a common purpose: to work for the growth and
healthy development of early childhood. Through a donation
from our foundation, we were able to finance the “Alimentando
Suefios” program, an initiative carried out in Barranquilla with
the aim of working for the most vulnerable communities.

This program aligns with
the following SDGs

M M@ ggvmw

(4¢ ZERO
4

HUNGER

GOOD HEALTH
AND WELL-BEING

PARTNERSHIPS
FOR THE GOALS
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fa gts

For the development of the activities, we built spaces

for nutritional support with the help of experts,
which included:

[{€)

Nutritional screening

Diagnosis and definition
of intervention processes

Deworming and vitamin A
supplements, among others

BN

Distribution of solidarity baskets



The target population in Barranquilla
corresponds to children

Neighborhoods: Siape, San Salvador and Las Flores.

FAFY ¥ )
W ¥ ¥
1.097 510

children is equivalent to 71% children were found to have
of the population assessed. nutritional needs, [(Eo I = tlleR-T ¥4

of the population with nutritional needs.



soyang opueluUBWI|Y ‘ Je1o0sSul4 uoioepUNS

92

According to sources from the
District of Barranquilla and Social
Development Management:

3.880

homes in these communities can
accommodate approximately 2 or 3
families.

319

children with chronic
malnutrition or at risk
of chronic malnutrition.

191

children in acute
malnutrition or at risk
of acute malnutrition.

Total children

510



Impact of the contribution

and donation

The donation represents 47% of the total number
of beneficiaries in nutritional support.

24303

Healthy snack food packages.

<1/.181.000

Donated value.

soyansg opueluUBaWI|Y | JeId0OSuUl4 uolIdEpPUNS
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